3 Fundraising
Strategies You Can
Launch Iz
on #GivingTuesday.

Or anytime, really.
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#GivingTuesday is doubling year over year. PEER GIVING

..r‘-'; Giving Tuesday
donations: $10 million s TUESDAY

(S101average gift size)

a5 Giving Tuesday
donations: $19 million
($142 average gift size)
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Roughly 30% of all giving occurs in December. PEER GIVING

BOSTON MARATHON BOMBING
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10% of giving happens in last 3 days of the year. PEER GIVING

MONTH OF DECEMBER
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Obstacles

Diffusion of
Responsibility
Futility
Parochialism
ldentifiable Victim
Falrness

Money

28
¥
R e m O v a | PEER GIVING

Social Influence
Tangibility

Make Personal
Tangibility

Social Influence
Pledge, Volunteer, etc.
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Crowdfund A Project 1!

o \What is it?
o Funding a specific project through small
donations from a large group of people
e \Why care?
o Estimated $5.2 billion in 2013
o \Why does it work?
o lTangibility
o Goal Proximity Effect
o Social Influence
e [hink.. mailed appeals on steroids



Crowdfund A Project

O Make It Tangible

e Compel With Story
€ Add Incentives
OBuild Momentum
O everage Social

v

PEER GIVING

EBOLA attacking Liberia

A Fundraiser for LIBERIA - GANTA: Childcare & Feeding Centres for Malnourished Children

. 16& OfY $28314 $30,000

Donate
hope byHFTNoffice  SUPPORTERS  DAYSLEFT LRASER L L L L coA

Urgent need to raise funds to help fight the effects of the Ebola outbreak.

Gy <3| 9 Tweet 3 = Email 3

Where does the money go?

LIBERIA - GANTA: Childcare &
Feeding Centres for
Malnourished Children
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Crowdfund A Project 1!

Make It Tangible

e \What are yOu hopnqg Get the Whistler kids to Chapell
tO ra|Se, by When, tO ‘11 Organizer: Jonathan Mitchell ~ Type Of Group: : Other Location: Vancouver . BC
impact who and how? 550 | $500 | O

e \What does my
donation do for who 2 About = Actvy | § Money St | a8 Members
and hOW? The Group’s Purpose N

e Reasonable and et G supperts |
reachable goal
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Crowdfund A Project 1 S

Compel With Story
e \Who will benefit
because of this

project?
e \What will change
because of this

R grandson, as well as her sister and nieces and nephews. Ever since she
N FIELD PARTNER Leamn more
. \/ | d e O S a r e r e a t was young, she always strove to provide for her children. They are now B
) adults and currently help her financially. Her sister also contributes to \ﬂ“ egral
the household. Apoyo Integral administers this loan

[[ONLY 17 HOURS 53 MINUTES LEFT! |

A loan of $500 helps Maria
Victoria to invest in cement, sand,
gravel, bricks, and iron to build a
room.

9 5 % funded, $25 to go

Select amount to lend

Repayment Term: 17 months (more info)
lepayment Sched Monthly
e-Disbursed Sep 24,20
Listed Oct 14,20
NA
!



Crowdfund A Project

Add Incentive

Match donations
100% to project
Offer perks, rewards
Or experiences
Recognize, thank in
oublic

1‘1&

PEER GIVING

LIBERTY DONATE  OURWORK  GETINVOLVED  SHOP  LEARN  ABOUT
IN

NORTH
KOREA

Right now, all donations
to Rescues are doubled!

enter amount

Slﬂ__ 0,433
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Crowdfund A Project 1

Builld Momentum

e Start with insiders to
Mmake early donations

e As progress is made
iNnvite others @

e Closer you are to your FirstCircle
goal, further out from Second Circle
yYOur core supporters Thrd Circe
yOU can go
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Crowdfund A Project 1! S

Wellness through Friendship at Jacob’s Well
. ;Qéf“"'(”"; ; ”"m“,," e ecuip othars 10 do the “m‘". heir own cortpt,
everage >0CIa

e Have an “honour roll” o
- '$15,456 | $15,000 | O —
with comments
e Encourage sharing — D
post donation e ﬂ
® Tag, mentlom & thank ~ L?'I‘?sr;?;gave$15,455.54fromthegvouptoJacob'sWell -

(=

Thank you Clara Hughes for your fundraising campaign! Hughe
. stigm.
embar
PEeople online
Laura Smit gave money to the group. (It was matched by :,nodnf“
D + Elevator Foundation) with di
. Clara's
local ©
startin

Jacqueline Dewar gave money to the group. (It was
upe dates when close B 7 ey Sevser Foumistion

2 Dee gave money to the group. (It was matched by
to g O a | 4+ Elevator Foundation)
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Crowdfund A Project 1 S

Completed: Government Street Playground

We not only build affordable home ownership opportunities for working
families, we also provide amenities at our projects like playgrounds.

Gy 6| wrweet 0 = Email 3

$5,690 raised
D FORRsAERG TR, B

Oh yeah... be sure
to say thanks and
follow up!

8&
SUPPORTERS

Fundraisers

Nicole Byrom's $1,045
Fundraiser
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Empower Peer Fundraising 1! -

e \What is it?
o Getting volunteers to fundraise on behalf of an
organization in their own way
e \Why care?
o Growing over 50%
o \Why does it work?
o Doesn’t ask supporter for money
o Social pressure
o Personalized asks
e [hink... a gala with unlimited table hosts
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Empower Peer Fundraising 1!

A Fundraiser for What Will You Do For

OGive them a story ;
O Give them focus T

When | reach my fundraising goal | will

eGI\/e tqem a tOOl have my hair all cut off.

. . ; CEEY< 0| wweet o0 = Email
OGive them incentive
O Give them thanks

Have you ever felt looked down upon? Dalits are the
lowest of the low class in India. Education for their
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Empower Peer Fundraising 1 S

] $2,564,017 raised of $4M goal 2,852 campaic rte m
. This September, our goal is to bring clean water to
G | \/e T h e I | I A S t O ry 100,000 people in the Sahel region of Mali and Niger.

The Sahel is a narrow strip of land in Africa elow the Sahara Desert. This area is frequently affected by

. .
. drought and famine, and access to clean wal rare. This September, help us build sustainable, clean water
rojects that can transf ives, especially for women and girls.

MALI . NetR 5,«\?\/ NIGER

® T h e y C a ﬂ e a S | | y uman Deviopmentidex -/ R P R T st
. VYV VYV
communicate " se%

of Mali's rural population of Niger’s rural population
lacks access to clean water lacks access to clean water

t h e m S e | v e S cE— $2.564,017 raised of $4M goal SRR ... . c.nicn |
o They Caﬂ Sha re Wlth Meet the brave, bold wom‘en of the Sahe.u
others 7
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Empower Peer Fundraising

Give Them Focus i
e [nterms of time (30 = =

207 17

sieduesy

)
o In ms
e r O g O a \M;& Paddle for Health' in support of the Vancouver Island chapter of the BC — D ——

PADDLE
rormeaLTH . Childhood Cancer Parents Association. Over the past 6 years, our

000.00 in aid of cancer patients and their

paddlers have raised over $1 )
< $ 5 O O - $ ] O O > families! This year, help us raise even more! IR 4
. . MonkeyMinds
e Interms of activity i s
(one clear example) [ T —

the lives of children with cancer

sieduess

? About i $ Money Stuff 38 Members

view (ANAGHINEY) Moneyin Money Out 3*»4;; Paddle for Health

12| Ben gave $50.00 to Paddle for Health through the group.
D + ($25.00 was matched by Bienfaisance Foundation)

An anonymous donor gave money to Paddle for Health
through the group. (It was matched by Bienfaisance e
Foundation)

()
+
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Give Them A Tool

e [hatis best for them

e [hatis best for their
donors

e [hat has low risk for
yOou

e [hat has great
customer support

$126,354 ?

1048 142 ‘
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Empower Peer Fundraising 1 S

$16,900

Give Them Incentive

e Through matching
funds

e [hrough competition

e [hrough rewards,
perks & experiences

OLSWA Alumni Giving Back

OLSWA Alumni Giving Back 2014
OLSWA Cnimp. $16.,725
POl e
GIVING Matching Gt $15,000
Pask Campaign Total $34,17511
i mpaign ;
- eS|
o Fas =
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Empower Peer Fundraising 1

Give Them Thanks

e |n public ways -t

e |n different & special o o o
ways

e |n personal ways

guest a cover by The Matinee (ON HOLD)
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Empower Peer Fundraising 1! S

WE HAVE AN UPDATE ON
YOUR CAMPAIGN

YOUR CAMPAIGN AMOUNT RAISED WHERE YOUR MONEY WENT

O h y ea h " b e S u re Consulting for Cambodia $500.00 Cambodia
t O S a y t h a n I/< S a n d In 2013, you fundraised on mycharity: water to bring clean, safe water to people

in Cambodia. Last month, our team visited some of the communities you are
helping and made a video about the families working to provide clean

fO | | O W u p ! water to their community.

WATCH THE VIDEO
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Add Matching Incentive 1!

e \What is it?
o A donation that offers to match other, usually
smaller donations that meet a certain criteria
e \Why care?
o Increases giving 20% or more
o \Why does it work?
o Adds urgency
o Social proof
o Increases feeling of impact
e [hink... buy one, get one free



Add Matching Incentive

Three potential sources:

1. Small or Local
Business

2. Loyal or Regular
Donor

3. Financial or Savvy
‘Investor’

y ) \\/Z

"Ignite Your Giving with
Arts Umbrella”

$48,010

VIEW CAMPAIGN

"Mission Possible"”

M p $29,600

VIEW CAMPAIGN

"Pottery24: A JustPotters
Fundraiser”

$24,118

VIEW CAMPAIGN

Qa
©

Starting September 1, all donations made
through Chimp (up to $250 per donor) to

e /[\ participating BC charities will be doubled.

PARTICIPATING CAMPAIGNS

[ A~ "Pathways Clubhouse
,ﬁ (CMHA Richmond)”
— . $41,900
ATHWAYS
TLUBHOUS
VIEW CAMPAIGN

"Friends of #TechPong
(Sponsors)”

$26,058

VIEW CAMPAIGN

«

e

STEZCHPONG
“bewr

"Double the difference!”

$23,600

VIEW CAMPAIGN

PEER GIVING

S

dump

Matching funds up to
$225,000 generously
provided by Bienfaisance
Foundation of Canada.

”

Big Brothers
Greato Vancow

DAL
PADDLE

FOR HEALTH

"Adopt a Match"

$39,350

VIEW CAMPAIGN

"Decoda Literacy’s Team

., Trivia Challenge”

$25,755

VIEW CAMPAIGN

"Paddle for Health”

$23,240

VIEW CAMPAIGN
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Add Matching Incentive 1!

Small or Local Business P
e Build brand/goodwill
e Have a good story to
tell customers ——— —
e Connect with
potential customers

| e

Boo @@ nf
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Add Matching Incentive woe
arcipeing Inthe Campaignt 4 4
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Loyal or Regular Donor
e See others support a
cause they love
e Particularly new and N R—————
younger donors _—
e Have |ot's of trust for
a discussion on how O the 44 Pregnancy Contras Giving Croupe
donation can best be S
used B
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Add Matching Incentive 1

Financial or Savvy ‘Investor’

e T[each a person to fish

e Takes money to make
money

e |[nterested in helping grow
the organization to make
an impact in the future

Brick » Brick

£ A M1 P ANEEG N

$10,486

RAISED

32 9
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In Summary

dump

e Make your supporter the hero of the story

e Remove the obstacles standing in the way
of people giving & getting involved & make
them feel awesome after they do give &
get involved

e You still have to ask
e Be sure to stay thanks and follow up
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Thank Youl “!

Contact Info

e brady@chimp.net

e (@bradyjosephson

e recharity.ca

Resources

o Winning the Story Wars

e Science of Giving: Experimental Approaches to
the Study of Charity






Thanks!

chimp.net/charities
peergiving.com
blog.chimp.net

hello@chimp.net
1(877) 531-0580

Hchimpchat




